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| have a great passion for food, not just for the sake
of satisfying my hunger, but for the diverse range of
flavors, ingredients, and cooking techniques that it
offers. | love exploring different restaurants and food
stores to discover new and exciting dishes. In fact, |
have a deep knowledge of cooking and food and enjoy
cooking for myself. | firmly believe that a good meal
has the power to calm the mind and reduce stress
levels. Nevertheless, | understand the importance of
maintaining a balanced diet, especially when it comes
to overeating, which can have negative effects on
one’s health. That’s why | created this project to help
people find a healthy balance between their love of
food and their well-being.
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Tokyo Olympic 2100
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| started to imagine what the world could be like in
2100. | thought about how we could travel in space
and how humans could live to be 150 years old. | also
imagined that advancements in internet technology
would be huge. In my vision of the future, the world
population would be equal, and there would be no
rich or poor. It was also rumored that the Olympics
would be held in space. It would be incredible to
watch the games on different planets. We could even
travel to Uranus to have the people there cheer us
on. Additionally, the competition rules would change.
Take baseball, for example. You could choose a mask
of a strong character to improve your own attack and
analyze the weak points of your opponents in the
masks. If we can bring this vision to life, | believe it
would make the world a more exciting and enjoyable
place.
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McGarashi—Add a spiced nice taste
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BEFT7S514RRFhaVYETRNEVWES L This is the concept of chili pepper French fries.
TF, EBRICTHLTZIDLYEEEZF U, FA We came up with this recipe for spice lovers. To -
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LT, 754 RRTNEBEFEFZRIKL T, % chili pepper and photographed them. To create a
LEULo ANV —FHREKDIEDHICHEEF%= spicy atmosphere, | sprinkled powdered chili pepper.
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A new world is about to begin. Two weeks ago, we
received an assignment in our Photoshop class.
When | first heard this theme, | thought it would be
challenging. Various ideas came to mind, such as
UFOs and aliens. However, | eventually settled on this:
"Metamorphosis.” The concept of "Metamorphosis"
involves the significant evolution of humans and
animals, or the beginning of a new world. In the future,
as our lives become increasingly convenient and
technology advances, everyone will be able to travel
in space. Not just space travel, but also the ability to
visit other planets.

The beginning of space travel will stimulate human
imagination and innovation, promoting scientific
and technological progress. For me, the possibility
of space travel represents an exciting step toward
the future. | look forward to the outcomes of various
space missions and explorations, anticipating new
discoveries and adventures. With this in mind,
| created the poster.

To create a space atmosphere, there are three steps.
First, the space background. | used a filter to add
noise, then selected Gaussian blur. Next, | created a
circular Earth, adding a shadow on the inside and a
glow on the outside. | chose embossing from the filter
options. After that, | selected and cut out various
elements to create a collage that aligns with the
theme.
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Identity differs completely from person to person. In
other words, each individual is unique. This is shown
through fingerprints, appearance, or ID numbers. With
this in mind, | designed the poster. | used fingerprints
as a concept to represent individual identity and
incorporated ID numbers within them.
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Self Poster
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My passion for publications and typography inspired
me to create this poster. | brought together a variety of
fonts to compose a design that represents my interests.
As someone who enjoys many different hobbies,
| incorporated different fonts into my compositions to
express my unique style.

SERIER

YAMATO, KANAGAWA

VANICHA
SRATHONGOIL

HFF-r, NYIDERBL, NUDOXRIZaZr—ausH_1y
SHESEL. SIU—SYAYST+wOEDITLET, MhL%EM
ICCEPHEREFICLTT. HNEURARRPEDITHETT,
BELBRIWMEABVI-E—TT. WIC. A9-NYDIITRYTIL
IZFLwYSTERETTNTY.

STUDIOHUTTO@GMAIL .COM

Complete Artwork

M CHNACHK
ACHAIY

W CWEERINYLNV S AW
CUTENAASE N>

23001062



[TDG PLAY] RXAH—F

B®iE. TFuture Designy WS>V E7 MM
BICHRITLTWS 0, TORAHD—RKZERL
F U,

REICEFETH1ViF. Eiff. BRIE. $20%
LICEIGL., BEURITZZ &EZZERICANKET
P47 70-FTF, HZE. BREANOREN
FITEITEZBICRDIERFKICAT T, THFIVIFH
FOEEZZRICANDIVENHD XY, BET
BEIRILF—, UPsJ)LEEERFRM. Ta7L
YRU—R7OEZAGE, BEANOEEEZR/IR
KMz 2THAUDRKROESNET, £, EiTD
ESHF TS YO BREEEYIDIRE. KK
KA TS Y RBRFOTY /OY—%FRAL.
A—H—ITIVZARYIVRERLIEZ DK
HE5NET,

ZOAVETNCEDWT, BRORRAA—R%Z
EBRULEL, CORERIF "TDG Play, &
BEh. THFAVORKREEKRL, ZELEIER
IERY T TREEEEZ, AcBEDEFZLD
RBICTZERZBALTVET,

presant -t—n\
fe== -

EEE. M5,

BEYEHET.
FHLLLERRD
PEIPE

10.00-17.00

www g ac. D

© 2023.7.14-31
WHFS %R
BRORS

>>

| created this postcard to showcase the popularity
of “Future Design” and its importance in today’s
world. Designing for the future means incorporating
environmentally-friendly and sustainable practices
that can adapt and evolve with changing technologies
and societal needs.

For example, in a future where environmental impact
is increasingly important, design must incorporate
renewable energy, recyclable materials, and
eco-friendly processes to minimize their impact.
Advancements in technology also offer new
possibilities for design, such as enhancing user
experiences.

The postcard is for the “TDG Play” exhibition, which
showcases designs from students who are committed
to positively impacting the future and making our lives
easier. These designs were created with the future
in mind and are aimed at improving our world for
generations to come.

]

O

prosent
tha future
design
exhibition

2023.7.14 (A)~7.31 (1)
10:00~17:00

| (EMBE15:008T)
WETFI 2R
BREREIFYesU—

TI01-00GE WEEFREEENSE60
L AE. |8

HWBTOPIER
JAKBAN S P < 53
- BFRWEIES 00

TO6 HnWRTFr -5k

7T,

AR

Complete Artwork

present
the future
design

exhibition

®RE.MS5,
PENEHHT.
FHAILERROD
<N

2023.7.14-31

10.00-17.00

WEF 125
BERBRS

www.tdg.ac.jp




F A ‘VA 7 \/ 9 |7 — SERES Complete Artwork

Tom Yum Kung Tower
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When | first heard the theme of the work, “Graphic
Dining”, it reminded me of Thai cuisine. | am proud
to be Thai, and my mother is a Thai chef, so Thai
food is close to my heart. For this project, | decided
to showcase Thai cuisine and create a dish that
embodies the theme of Graphic Dining. After some
research, | found that Tom Yum Kung is the perfect
representation of Thai food and is the third most
famous Thai soup in the world. It is a popular dish
loved by many people worldwide. Since the theme of
the project is “food building,” | decided to transform
the soup into a building. | captured the interesting
shapes of the raw materials and arranged them to
form a building. Additionally, | drew a picture to add
an urban feel to my creation. | am thrilled with how it
turned out, and | hope it inspires others to explore the
world of Thai cuisine.
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Turner Colour
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This advertising design was created during the ®
Christmas season to provide Turner’s customers with

greeting cards.The design begins by arranging Turner’s @
acrylic colors into the shape of a Christmas tree.

Then business card-sized are blended together to @

demonstrate that Turner’s colors are easy to use and ®
accessible to everyone, not just artists or designers. [ ]

Afterwards, the artwork was scanned and further o L
embellished in lllustrator by adding elements such as [ ] [ ] @
snow or ski lodges to create a winter atmosphere. [ ] [ ] °
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Common Daisies
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Everyday, your skin ‘every day your skin

To achieve beautiful skin, daily care is essential.
Skincare products support the cleanliness, hydration,
and nourishment of your skin as part of your daily
routine. Let's cherish our skin by using these products
to maintain a healthy and well-groomed complexion.
Let your beautiful skin shine through with daily care.
The target audience is teens to young adults, both
Japanese and foreigners, who are sensitive to fashion
and keen on new brands.
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Cokemotion
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It's a great way to add some color to our days! All
you have to do is enjoy a Coke, and you'll experience
moments of pure joy. And don't forget to look under
the cap for hidden emojis - you might even win a free
Cokel If you're in the Echika Omotesando store, you
can also challenge yourself with exciting games and
grab the COKEMOTION playlist after enjoying a meal.
This campaign is perfect for people aged 22-40 who
want to inject some vibrancy into their daily lives. So
why not give it a try and see how it can brighten up
your day?"
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Kitkat Promotion
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Love in Every Bite
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Message:
Feel the love with every bite of KitKat.
Love in Every Bite.

Special Offer:

Buy KitKat Mix and receive a bouquet for free. Each
flower in the bouquet represents a different KitKat
flavor, and each color expresses a different emotion.
For example, the PEANUT BUTTER flavor is yellow,
symbolizing happiness. You can also write a message
on the back.

Target Audience:
People who love KitKat and eat it regularly, as well as
those who frequently participate in KitKat promotions.
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Jagabee's Train advertising
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& Jagabi,

This time, | created an advertisement for Jagabee on
the train. Recently, Thailand has become extremely
popular, so | came up with a new flavor inspired by
Thai cuisine: Tom Yum Kung. Tom Yum Kung is a
soup with a perfect balance of spicy and sour flavors,
loved by many people. By incorporating this flavor
into Jagabee, we aim to offer a new taste experience
and further spread the charm of Thai cuisine. In the
advertisement design, | included elements that evoke
the exotic atmosphere of Thailand to make it visually
appealing. Advertising on the train allows us to
introduce this new flavor to a large number of people.
Through this project, | hope to enhance the appeal of
Jagabee and provide consumers with a new source of
enjoyment.
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Cadson Cafe & Bar
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Logo Design The logo represents the shape of a
‘C’ when selected by hand. We used this concept
for the logo and opted for a handwritten typeface to
emphasize the hand relationship.

Art Direction We incorporated Thai art crafts to
express the Thai style, decorating with various Thai
objects such as ‘Pa Khao Ma. The cloth pattern
embodies the concept of ‘layers,” an essential element
in traditional Thai culture and art. | selected the color
palette based on the thai tones in the branding.
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This year, the D-market we designed was under the
event theme ‘Kasane.” We planned and branded a
fictitious shop based on the theme.

Typography
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01—Design Process : STENCIL & SPRAY

| would like to print the logo in white on a paper bag,
so | cut out the logo and used a stencil method.
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Design Process

02—Design Process : PRESS & PULL
| would like to add color to the border of the card, so |
pressed and pulled with a stamp.

03—Design Process : Fluorescent Spray
| would like to express a new dining culture by adding
fluorescent colors to the Cutlery Set.
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Eat Thai food
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Business card Shop Card
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Thai Milk Tea Cup
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Coffee Bean Lunch box

Menu

B5UL RAYA = 21—

W E .
Ry 24

Pad Thai

Leaflet Drink Menu
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_ FCadson Cafe; O&MIFT.
DIKITNUIGLY Tanauaain i RULWERREBDCEMNTEX UL
nua§aﬂ1‘].hﬂ%ﬂ Thanks to the Cadson's project, | had the opportunity

g to introduce other home-cooked dishes as a repre-
sentative. | believe this is a great opportunity to
introduce Thai food culture to foreigners. Even in
a short period, | was able to fully demonstrate my
abilities while working on this project.
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Thanks to "Cadson Cafe,"
| was able to gain valuable experience.
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Under the theme of ‘favorite artist or designer’, | have
two in mind that | would like to showcase - Paul Rand
and M/M Paris. As a design student, these designers
have greatly influenced me and | would like to honor
them. | plan to present their stories through a book
folder or Zine design, which will be easy for me to
explain. | am excited to create something that reflects
the impact they have made on me.
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WEVE ALWAYS WORKED BETWEEN DIFFERENT WORLDS. THE WORLD OF ART,
THE WORLD OF FASHION, THE WORLD OF MUSIC, AND WHAT MAKES THOSE

CIRCULATIONS POSSIBLE IS5 THE MEDMA.
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Lost in BKK
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| recently noticed that Thai culture is becoming J ] o :’:

extremely popular on Japanese television, so | got LOST |N BKK
inspired to create a magazine about it.
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As a Thai person, | wanted to introduce aspects of i e

Thailand, specifically focusing on ‘Lost in Bangkok.'
This magazine covers my favorite places, particularly
Yaowarat, the Chinatown of Thailand. It showcases the
ambiance of Yaowarat and its stylish establishments.
Moreover, | used various distinctive fonts to enhance
the uniqueness of the content. If you're interested,
please give it a read.
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Journey Diary
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Let's travel according to our hearts in this travel diary.
This project is a diary recording my travels. Each time
| travel, | vividly remember the experiences. For me,
traveling abroad is not just about sightseeing; it's also
a valuable opportunity to learn about the culture and
history of each country. Embracing different cultures
expands our hearts and deepens our understanding of
humanity, which | believe in wholeheartedly.
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A Life with Thai food
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This is a ZINE about Thai cuisine. | wanted to create
a book on Thai cuisine because | love Thai food.
This Zine consists of four sections. First, there is an
explanation about "Popular Thai Dishes in Japan." This
part briefly introduces the flavors and characteristics
of Thai cuisine. Next, "Beginner-Friendly Thai Dishes"
are introduced. This section shows that Thai cuisine is
not only about spicy flavors but also includes a variety
of tastes. It's content that everyone can enjoy.

Furthermore, "Popular Thai Dishes" and a "Pad Thai"
recipe are also introduced.
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Next, | would like to explain the design. Since
this ZINE is based on the concept of Thai cuisine,
images are skillfully collaged, and colorful
colors are used, which | thought represented Thai
culture well. Inside the ZINE, three columns have
been created, and the fonts used include "Shuei Nijimi
Kakugothic Silver" and "Hiragino Gothic." | decided on
the design and took photos of the dishes. Then, to give
a soft feeling, handwritten images were included.
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Get to know the Arab world
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GET TO
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WORLD

Currently, Arab countries play an important role in our
global society, whether directly or indirectly, in areas
such as economy, trade, and religion. In my view,
it seems outdated for anyone not to be aware of the
countries in the Arab region. As we know, religion
plays a crucial role in Arab societies. Everything Arabs
do is influenced by religion, including architecture,
culture, language, and even cuisine. Therefore, | would
like to introduce you to various aspects of the Arab
world.
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Le Labo Landing page
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Even when talking about Hinoki, it might be closer
to the image of "getting lost in a deep forest" rather
than a refreshing hike. | think you would feel a warm
and mystical scent like incense, deep within the
rich Hinoki. It is said to be inspired by the "Hinoki
surrounding temples nestled in the forests at the foot
of Mount Koya in Japan,” and indeed, such a scene
comes to mind the moment you spread it in your
hands.
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A JOURNEY THROUGH .
THE COMMUNE OF
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“A JOURNEY THROUGH
THE COMMUNE OF

AAYVEYATZIDOED. KELLBEEDEBR%  In the main visual section, we use large, full-screen
HFHALTC. @REFlIcEZEOOAYETREEDDOHD images to make the product concept more understandable
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Tokyo Designer Gakuin

Typography

Hiragino Sans
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The main visual image introduces student works |
using a hamburger menu. Clicking on the menu : m— O S =
displays the main menu. Next, there is content about CLASS
the department, where you can quickly jump to the 2 F?ﬂntﬁ —_—
desired information by clicking. For example, features, ALUMING'S 1nmeryiend
major introductions, and career aspirations. In the E 1L é\JﬁOGRAM ,__M_] 1 CO M98 Y17 KO #FFOO7A
middle section, you can further see the classroom S OF STUpY —
atmosphere through departmentall videos and dlspFay ﬁ*jm“ —_— PROJECT
department events. You can click on each major 12\1:[%_{‘/ E E K[
introduction section to see all the information about ﬁ‘:':fj?'ﬂz o e
the department's majors. The section on career # mj/ FRTER, |
aspirations introduces job details, and this section can
be scrolled through. Lastly, there is also an AO ENTRY 0 pUNT— T aer
menu in the footer for clarity, structured to make it & 1ER— Al INPRAA CO MO YO KO #000000
easy to understand. @ Quiic— I
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Studing in Tokyo landing page

A-OTF UD #%,3 PréN
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R=ITY, THA VIV STAICAIFTHIES
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nTwWxd,

FI. VrITAFEEHE T BEBIFES <.
SEBBREE >TWSZ DS, AT T7ILTHE
LiFaTHarsohEZSNELR, Z20%. 70
JOAFMOOITR—I PRIV ETADFVY S U5 —
THAVIE, BREOEELES LI Z5IEITS
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Welcome to Studying in Tokyo, a blog that’s all about
the story of RIN, a bright and bubbly design student
from Taiwan. The landing page was created with RIN’s
personality and hobbies in mind, featuring a colorful
and fun design that’s sure to catch your eye.

To enhance RIN’s loveliness, we designed a unique
logo for the blog’s name and character, which you’ll
see throughout the site. We also chose a blue
background to reflect RIN’s love for flowers, the sky,
and the ocean. Blue is a natural and adventurous
color that matches her favorite elements perfectly.

The landing page is full of interesting content that
reflects RIN’s hobbies and interests, like a variety
of hobbies, the life of a design student, and café
recommendations. You'll also find RIN’s bio and links
to her social media profiles, so you can connect with
her and follow her journey in Tokyo.
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Yoshida Dental
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In the header section, we used a large full-screen
image to attract attention and simplified information
with button designs. For example, buttons for
reservations and access. In the middle section, we
summarized information into icons for clarity. If you're
interested in specific details, you can click to view
more information. In the final section, we edited the
map to make it easy to understand and added a
button linking to Google Maps.
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DOUGH Cafe & Co.

Dough Cafe & Co. AVt 7 id. BDHE
PNV IITSIIY RDAFARTH, SICRZESRE

FZTEADORICVWEIH DL SBFETDHT TI,
=7y MME 18 Eh 5 45 MOEHE T, KEEH
S5FvUTFERI—RTIEE EIRRA—F—,
THAUPIVIAT 1« TICBADZIAFRAZ/REL
TVWET, RIETHFAVIEODWTHELET, 2
DTFHFAVIEIEEAELNFHET, BERNTI—Y
— LY RY—BIZT714v U FERALTVET,
XAV EY 2T [EOFEKEERZ DD, ED
FEFZBBICRRETEDLSICRESNTWVWET,
Ffle, FEOAVETRNHEEFNTVWET, ROEH
[Cid. FHEHMAGBEHREISSENTVWET, fIZIE EF
BY&Rfi—a—RA. PV ERAFEREDEITSNET,

The concept of Dough Cafe & Co. is a cafe with an
atmosphere where people from different professions
and backgrounds feel as if they are at home when
they visit. The target audience ranges from 18 to 45
years old, including university students starting their
careers, business owners, and individuals involved in
design and creative fields. Next, let's talk about the
design. The overall design is mostly hand-drawn, using
intuitive and user-friendly graphics. The main visual
elements are designed to convey the ambiance of the
cafe while making it easy to find the cafe's address.
The concept of the cafe is also integrated into this
design. The following section includes detailed
information such as business hours, latest news, and
directions.
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Kuramae Kindergarden

BRSNHEEOY Y4 ME2ENICERTLTY
£9, HFLWYA MTIE SR OEM YT %
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HEOY L7 FLEYAEBL, HESHRORE
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The overall identity and design of Kuramae Kindergarten's
website are being redesigned. The new website aims
to clearly express the kindergarten's uniqueness and
charm, making it easier for parents and prospective
visitors to find necessary information quickly and
easily. Through improvements in visual design and
navigation, the user experience will be enhanced
increasing the website's usability and friendliness.
Additionally, comprehensive information such as
educational philosophy, curriculum introduction, and
admission guidance will be provided to highlight the
kindergarten's appeal. This effort aims to strengthen
Kuramae Kindergarten's online presence and further
deepen trust from the local community and parents.
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