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| have a great passion for food, not just for the sake
of satisfying my hunger, but for the diverse range of
flavors, ingredients, and cooking techniques that it
offers. | love exploring different restaurants and food
stores to discover new and exciting dishes. In fact, |
have a deep knowledge of cooking and food and enjoy
cooking for myself. | firmly believe that a good meal
has the power to calm the mind and reduce stress
levels. Nevertheless, | understand the importance
of maintaining a balanced diet, especially when it
comes to overeating, which can have negative effects
on one’s health. That’s why | created this project to
help people find a healthy balance between their love
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of food and their well-being. T== Draft
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Tokyo Olympic 2100
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| started to imagine what the world could be like in
2100. | thought about how we could travel in space
and how humans could live to be 150 years old. | also
imagined that advancements in internet technology
would be huge. In my vision of the future, the world
population would be equal, and there would be no
rich or poor. It was also rumored that the Olympics
would be held in space. It would be incredible to
watch the games on different planets. We could even
travel to Uranus to have the people there cheer us
on. Additionally, the competition rules would change.
Take baseball, for example. You could choose a mask
of a strong character to improve your own attack and
analyze the weak points of your opponents in the
masks. If we can bring this vision to life, | believe it
would make the world a more exciting and enjoyable
place.
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Tom Yum Kung Tower
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When | first heard the theme of the work, “Graphic
Dining”, it reminded me of Thai cuisine. | am proud
to be Thai, and my mother is a Thai chef, so Thai
food is close to my heart. For this project, | decided
to showcase Thai cuisine and create a dish that
embodies the theme of Graphic Dining. After some
research, | found that Tom Yum Kung is the perfect
representation of Thai food and is the third most
famous Thai soup in the world. It is a popular dish
loved by many people worldwide. Since the theme of
the project is “food building,” | decided to transform
the soup into a building. | captured the interesting
shapes of the raw materials and arranged them to
form a building. Additionally, | drew a picture to add
an urban feel to my creation. | am thrilled with how it
turned out, and | hope it inspires others to explore the
world of Thai cuisine.
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Turner Colour
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This advertising design was created during the Christmas [ ] ® ¢
season to provide Turner’s customers with greeting ® © @
cards. The design begins by arranging Turner’s Py ® ®
acrylic colors into the shape of a Christmas tree. ]

Then business card-sized are blended together to ©
demonstrate that Turner’s colors are easy to use and
accessible to everyone, not just artists or designers.

Afterwards, the artwork was scanned and further

embellished in Illustrator by adding elements such as
snow or ski lodges to create a winter atmosphere.
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Common Daisies
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Everyday, your skin

To achieve beautiful skin, daily care is essential.
Skincare products support the cleanliness, hydration,
and nourishment of your skin as part of your daily
routine. Let's cherish our skin by using these products
to maintain a healthy and well-groomed complexion.
Let your beautiful skin shine through with daily care.
The target audience is teens to young adults, both
Japanese and foreigners, who are sensitive to fashion
and keen on new brands.

_é..very day your skin
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Lip Balm Serum Facial Oil Moisturizer Serum Glossier.
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It's a great way to add some color to our days! All ) VO LNy T7 A cetaen

you have to do is enjoy a Coke, and you'll experience ORRI— (PAFFARTYF)

moments of pure joy. And don't forget to look under _

the cap for hidden emojis - you might even win a free COKE UL TION

Coke! If you're in the Echika Omotesando store, you can F@ ~ 1 \\L

also challenge yourself with exciting games and grab @ ; ,ED - - 1

the COKEMOTION playlist after enjoying a meal. This e 3F]/:%“ E UK E

campaign is perfect for people aged 22-40 who want ;\P\‘ 7;\:\”: \J~ j_ == EAN

to inject some vibrancy into their daily lives. So why not ( nv; i) (s / ‘;T/ﬂf{%‘é’;ﬂm\ B

give it a try and see how it can brighten up your day?" Loy a;ljaFLLjE?",fg;‘ B 0 l] S T
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D-market [E#a]

Cadson Cafe & Bar
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Logo Design The logo represents the shape of a
‘C’ when selected by hand. We used this concept
for the logo and opted for a handwritten typeface to
emphasize the hand relationship.

Art Direction We incorporated Thai art crafts to
express the Thai style, decorating with various Thai
objects such as ‘Pa Khao Ma. The cloth pattern
embodies the concept of ‘layers,” an essential element
in traditional Thai culture and art. | selected the color
palette based on the thai tones in the branding.

Planing
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CAVPSON
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Pantone Orange 021 U

Pantone 659 U

Pantone 7628 U

Pantone 7629 U

Pantone Black

This year, the D-market we designed was under the
event theme ‘Kasane.” We planned and branded a
fictitious shop based on the theme.

Typography

Relevant - Regular/Medium/Bold

AP-OTF UD # 3 PréN - M

Brand Color

#FF4200

#7380A1

#EA5514

#491D16

#000000
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01—Design Process : STENCIL & SPRAY
| would like to print the logo in white on a paper bag, so
| cut out the logo and used a stencil method.

FH1o7atR
H—ROR—F—lctZz AN T, HIR%ZE> TH
LE U, #ULT. Cutlery Set Ic#H}¥B%EEBINT 3
2&ET HULLWRXMEZRRUEWERB>TWET,

Design Process

02—Design Process : PRESS & PULL
| would like to add color to the border of the card, so |
pressed and pulled with a stamp.

03—Design Process : FLUORESCENT SPRAY
| would like to express a new dining culture by adding
fluorescent colors to the Cutlery Set.

<
CAPSow

CAPE & BAR.

T604-8172 BETEHERABMABFLMZN586-2 T 075 585 6611
www.cadsoncale.jp
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4 Eat Thai food
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L Pacheharawarai Susa, Chef
TELLA1TE NEATREAAANAR FRRZNESED T 035 545 6811 M 090 5437 3833 T 075 585 6611
wmsenienctte g € hello@eadsancate.jp W cadsonea teip
S CAvSoOnN
sas-2 .
Business card Shop Card
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Thai Milk Tea Cup Leaflet Drink Menu
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Thai curried
noodle soup
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Cutlery Set and Napkin Instant Curry
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fCadson Cafes O&EMFT.
RWEREBOZENTEX L

Thanks to the Cadson's project, | had the opportunity
to introduce other home-cooked dishes as a repre-
sentative. | believe this is a great opportunity to
introduce Thai food culture to foreigners. Even in
a short period, | was able to fully demonstrate my
abilities while working on this project.

Thanks to "Cadson Cafe,"
| was able to gain valuable experience.
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Lost in BKK
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| recently noticed that Thai culture is becoming
extremely popular on Japanese television, so | got
inspired to create a magazine about it.

LOST IN BKK

FARERLLWASBZASLATWARZOT. ERTECAZARGERT
FAERMTHERLRTT, HEXEFD—2TE &, /20 TR, REmy
FrreAUEIR, UCOKFY LRERBTIFBDRILE,

P g, KR IR ERLERR L ABE,

As a Thai person, | wanted to introduce aspects of
Thailand, specifically focusing on 'Lost in Bangkok.'
This magazine covers my favorite places, particularly
Yaowarat, the Chinatown of Thailand. It showcases the
ambiance of Yaowarat and its stylish establishments.

Moreover, | used various distinctive fonts to enhance
the uniqueness of the content. If you're interested,
please give it a read.
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A Life with Thai food
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This is a ZINE about Thai cuisine. | wanted to create TE=x
a book on Thai cuisine because | love Thai food.

This Zine consists of four sections. First, there is an

explanation about "Popular Thai Dishes in Japan." This

part briefly introduces the flavors and characteristics

of Thai cuisine. Next, "Beginner-Friendly Thai Dishes"

are introduced. This section shows that Thai cuisine is

not only about spicy flavors but also includes a variety

of tastes. It's content that everyone can enjoy.

Draft

Furthermore, "Popular Thai Dishes" and a "Pad Thai"
recipe are also introduced.

{8 - FcE&R Photograph
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Complete Artwork

Next, | would like to explain the design. Since this ZINE
is based on the concept of Thai cuisine, images are
skillfully collaged, and colorful colors are used, which
| thought represented Thai culture well. Inside the
ZINE, three columns have been created, and the
fonts used include "Shuei Nijimi Kakugothic Silver"
and "Hiragino Gothic." | decided on the design and
took photos of the dishes. Then, to give a soft feeling,
handwritten images were included.
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Le Labo Landing page
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Even when talking about Hinoki, it might be closer to
the image of "getting lost in a deep forest" rather than
a refreshing hike. | think you would feel a warm and
mystical scent like incense, deep within the rich Hinoki.
It is said to be inspired by the "Hinoki surrounding
temples nestled in the forests at the foot of Mount
Koya in Japan," and indeed, such a scene comes to
mind the moment you spread it in your hands.
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LB LABO'S
CITTY

“A JOURNEY THROUGH
THE COMMUNE OF
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“A JOURNEY THROUGH
THE COMMUNE OF
CRAFTSWOMEN AND
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SHAPE LE LABO'S

LE LABW DISCOVERY ABOUT US LOG IN / REGISTER
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CONDITIONER €D
HINOKI

In the main visual section, we use large, full-screen
images to make the product concept more understand-
able to the target audience. In the concept section,
we convey the brand concept and aim to build a
trust relationship with the target demographic. To
make the product concept more comprehensible, we
incorporated illustrations and images into the layout.
We also recommended other products and received
reviews and ratings from general customers.
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